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OBJECTIVE

This report summarizes the measurable business impact resulting from ACI Mechanical’s website 

redesign and SEO optimization initiative implemented during the second quarter of 2026.

Rather than focusing exclusively on website traffic, this report evaluates how the project strength-

ened ACI’s digital presence, increased market visibility, enhanced recruiting capabilities, improved 

customer engagement, and positioned the company for long-term growth.

	3  ORGANIC SEARCH TRAFFIC INCREASED 105.5%

	3 GOOGLE SEARCH VISIBILITY INCREASED 87.5%

	3 ACTIVE WEBSITE USERS INCREASED 95.1 %

	3  ENGAGED SESSIONS INCREASED 100.7%

	3 BUSINESS CONVERSIONS INCREASED 100.7%

	3  VISIBILITY NEARLY DOUBLE
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<<

MARCH 14 | MAY 13 2026

THE REDESIGNED WEBSITE IS NOW A STRATEGIC
BUSINESS ASSET SUPPORTING MARKETING, RECRUITING, BRANDING, AND BUSINESS DEVELOPMENT.

MAY 14 | JULY 14 2026
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WHAT WAS IMPLEMENTED

The project combined a complete website redesign with a com-

prehensive SEO strategy focused on improving search visibility, 

user experience, and long-term digital performance.

WEBSITE REDESIGN SEO OPTIMIZATION

Modern, responsive website design

Improved navigation and user 
experience (UX)

Enhanced mobile optimization

Expanded service pages

New Projects section

Improved Careers section

Consistent ACI branding

Comprehensive keyword research 
SEO strategy

Strategic keyword
mapping across all primary pages

Optimized page titles and 
meta descriptions

Improved heading hierarchy (H1–H3)

SEO-friendly URL structure

Enhanced internal linking
strategy

Image optimization
 and ALT text implementation

Structured content 
for improved search relevance

Google Search Console optimization

Google Analytics integration
and performance tracking

A comprehensive keyword strategy was 
developed to identify the search terms most 
relevant to ACI Mechanical’s services, target 
industries, and geographic markets. These 
keywords were strategically integrated 
throughout the website to improve organic 
visibility, search relevance, and long-term 
rankings.

The redesigned website was completely 
provide a modern, user-friendly experience 
while strengthening ACI Mechanical’s brand 
identity. The new structureimproves usability, 
mobile responsiveness, navigation, and the 
presentation of the company’s services, proj-
ects, and career opportunities.
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Google 
Search

Google Search Visibility
Keyword Evaluated                     Mechanical Contractor Iowa                              
Search Intent                                High Commercial Intent (B2B)

Current Visibility
� First Page Organic Results
� Google Local Pack (Google Maps)
� Mobile Search Visibility

Why This Matters

The search term «Mechanical Contractor Iowa» represents one of the highest-value commercial 
keywords within the mechanical contracting industry. Users performing this search are typically 
decision-makers actively looking for qualifi ed contractors for commercial and industrial projects.

Typical search audience includes:

• Facility Managers
• General Contractors
• Engineers
• Procurement Teams
• Building Owners
• Project Managers

ACI improved its Average Google Position from 28.96 to 11.84, moving from the third page of Google 
search results to the edge of the fi rst page—a major improvement in organic visibility.

The website generated more traffic and more business value while appearing in fewer search results. This 
indicates that Google›s algorithm is matching ACI Mechanical with more relevant searches rather
than displaying the website for a broader range of lower-value queries.
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This assessment evaluates the current user experience of the
ACI Mechanical website following its redesign and ongoing
optimization efforts. The platform aligns well with modern B2B
industrial website best practices, providing a professional user
experience, intuitive navigation, and a clear presentation of the
company’s capabilities. The insights below highlight key findings,
strengths, opportunities, and the overall business impact of these
.UX improvements

PERFORMANCE

Measures how 
quickly the page 
loads and becomes 
interactive for users. 
It evaluates metrics 
such as loading speed, 
visual stability, and 
responsiveness to 
provide an overall 
indication of the site’s 
performance.

Evaluates how 
accessible the 
website is for people 
with disabilities by 
checking factors such 
as color contrast, 
keyboard navigation, 
semantic HTML, image 
alternative text, and 
compatibility with 
assistive technologies.

Assesses whether 
the website 
follows modern 
web development 
standards and security 
recommendations, 
including the use 
of HTTPS, secure 
resources, browser 
compatibility, and 
other coding best 
practices.

Checks whether 
the page follows 
Google’s technical SEO 
recommendations, 
ensuring that search 
engines can properly 
crawl, understand, and 
index the website to 
maximize its visibility 
in search results.

ACCESSIBILITY BEST PRACTICES SEO
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Hitatiis aceate mil illoreptassi blaborem fugit ut eles hendi blab ipsum quia nosanitate peratio de 

experum res vluptatur sitvolorum volupta dolupta tatur design.
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